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ÅHow do you plan for sharing your information across 

an entire enterprise? 

ÅHow do you ensure information quality when 

information is flowing freely? 

ÅWho can you trust to deliver it? 

ÅWhat is the connection with Enterprise 2.0? 
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Promisses

Essence

1. Share texts, not data models;

2. Donôt write before you are asked to;

3. Use the same simple messages between all parties;

4. Get your infrastructure in place (and forget about it);

5. Get a grip on your information.
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Philips, the case

5

460 
Product 

managers

80 
Catalog 

managers

40,000
Product 

descriptions

5,000 
New products / 

year

150
Reviewers

42
Languages

2.5 M
Source words

17.5M
Target words

é

Share text, not data models
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Product é

Marketing 

Content

Elements

Rich Texts

Assets

Purpose Filters

Share text, not data models
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Consumer 
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Share text, not data models
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Donôtwrite before you are asked to
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Creation Enrichment Translation Localization Publication

Catalog Management
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Use simple messages
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Tag

ÅKey

ÅValue

Catalog

ÅName

ÅChannel

ÅDestination

Milestone

ÅType

ÅDate

Asset

ÅResource Type

ÅLanguage

ÅFormat

Product

ÅIdentity

ÅClassification


